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ABOUT THE BRAND
INTRODUCTION
MAC33 is a new brand within the donation /charity sphere
On March 13th 2016 Mackenzie Forrest tragically lost her life in a car accident. Mackenzie, an awardwinning high school basketball player, always brought Hustle + Heart to the court.
Mackenzie was a living example of why hustle + heart set you apart. She showed that in competition,
playing hard, playing smart and with heart, would pay off. In life she understood how one conversation
and reaching out to someone who needed a friend, really matter.
The Lil Mac Fund, has been set up to enable Mackenzie’s spirit to guide us treating others.
The proceeds will go to Gold Crown Foundation. Gold Crown helped Mac master her skills and molded
her into the player and person that she was. Gold Crown also gave Mac the opportunity to give back by
sharing her skills and experiences with younger students attending Gold Crown camps and programs.
Always buckle up, and remember that kindness matters.”

ABOUT THE BRAND
WHAT ARE BRAND GUIDELINES
The guidelines that govern communications for MAC33 are part of a much
larger effort to build awareness, understanding and affinity for the MAC33 brand.
Achieving the goal of an enduring brand requires a conscious, coordinated, consistent
approach to communications and behavior. That approach is based on the understanding
that every decision and every activity (not advertising or collateral alone) communicates
something to someone about our brand. When the brand’s messages are developed ad
hoc, focused solely on the needs of the moment, they have no lasting impact.
But when messages are delivered within a consistent framework that reinforces the brand’s
promise and personality, their impact can be leveraged to boost awareness and heighten
brand recognition and preference. This serves short-term sales goals as well as longer-term
business objectives for our brand...

ABOUT THE BRAND
TONE, LOOK & FEEL

Simple
Professional
Brandable
Quality
Heartfelt
Honor Mackenzie Forrest

DESIGN ELEMENTS
LOGO OPTIONS

DESIGN ELEMENTS
RULES FOR LOGO USE
1. Where ever possible always use the MAC33 (1) in colour.
2. If the logo appears on a photo or background where the logo is not legible,the "reversed out melon logo (2)" should
3. If it is necessary to place the logo on a black background, the white logo (3) should be used.
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DESIGN ELEMENTS
RULES FOR LOGO USE
used.

The logo is the single most important visual element of our brand identity.
It is vital to maintain its integrity, its impact and its recognizability.
1. Do not change the colours of the logo.
2. Do not alter the proportions of the logo in any way.
3. Do not create a pattern or background with the logo.
4. Do not use the stylized “Mac33” in combination with other words or images other than hustle +
heart will set you apart
5. Do not use the logo as part of a sentence or phrase in place of the word.
6. Do not use the logo with other graphic elements or shapes (for example, do not place the
logo within a circle like shape).
7. Do not add additional words or phrases to the logo.

DESIGN ELEMENTS
CLEAR SPACE
Clear space around the logo allows it to “breathe”, letting it make the
maximum impact and preventing other text or images from interfering with it.
The logo should have a clear space of 10mm around all sides of the logo

10mm

10mm

10mm

10mm

DESIGN ELEMENTS
CORPORATE TYPEFACES AND COLOURS
HEADLINE TYPE: Gotham Medium

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
BODY COPY: Gotham Thin
“At vero eos et accusamus et iusto odio dignissimos ducimus
qui blanditiis praesentium voluptatum deleniti atque corrupti
quos dolores et quas molestias excepturi sint occaecati
cupiditate non provident, similique sunt in culpa qui officia
deserunt mollitia animi, id est laborum et dolorum fuga.
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www.tait-modern.co.za
THANK YOU

