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ABOUT THE BRAND
INTRODUCTION
VOLUNTEER FOR SHARKS is a new brand within the sustainable volunteer great white shark sector and is
based in Kleinbaai, South Africa.
Volunteer for Sharks is a long term volunteering project that focuses on conservation based
research, the sustainable non-consumptive use of sharks as well as socio-economic development
in the local community. The Great White Shark is a largely misunderstood marine mammal that is
currently listed worldwide as an endangered species due their largely negative “jaws” reputation.
The Great White Shark has a critical role to play as the apex predator of our marine ecosystem
and as such should be protected. It is therefore more critical than ever to work as hard as we can
to ensure their sustained conservation and protection and to enhance education and awareness
about how we can preserve them.
Volunteer for Sharks has therefore joined forces with the experienced and passionate Sharklady
as well as the Shark Bay Research Trust. Our common goal is to bring foreign and local students
together to put their skills and passion for the marine environment to good use whilst also providing the opportunity to explore the rich and diverse South African coastline.

ABOUT THE BRAND
WHAT ARE BRAND GUIDELINES
The guidelines that govern communications for VOLUNTEER FOR SHARKS are part of a much
larger effort to build awareness, understanding and affinity for the VOLUNTEER FOR SHARKS brand.
Achieving the goal of an enduring brand requires a conscious, coordinated, consistent
approach to communications and behavior. That approach is based on the understanding
that every decision and every activity (not advertising or collateral alone) communicates
something to someone about our brand. When the brand’s messages are developed ad
hoc, focused solely on the needs of the moment, they have no lasting impact.
But when messages are delivered within a consistent framework that reinforces the brand’s
promise and personality, their impact can be leveraged to boost awareness and heighten
brand recognition and preference. This serves short-term sales goals as well as longer-term
business objectives for our brand...

ABOUT THE BRAND
TONE, LOOK & FEEL

Professionalism
Simplicity
Clean
Modern
User-friendly
Nature based

DESIGN ELEMENTS
LOGO REVERSED OUT

DESIGN ELEMENTS
RULES FOR LOGO USE
1. Where ever possible always use the logo (1) in colour.
2. If the logo appears on a photo or background where the logo is not legible,the "reversed out logo (2)" should be used.
3. If it is necessary to place the logo on a black background, the white logo (3) should be used.
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DESIGN ELEMENTS
RULES FOR LOGO USE
The logo is the single most important visual element of our brand identity.
It is vital to maintain its integrity, its impact and its recognizability.
1. Do not change the colours of the logo.
2. Do not alter the proportions of the logo in any way.
3. Do not create a pattern or background with the logo.
4. Do not use the stylized logo in combination with other words or images.
5. Do not use the logo as part of a sentence or phrase in place of the word.
6. Do not use the logo with other graphic elements or shapes (for example, do not place the
logo within a square. A perfect white circle like shape is acceptable).
7. Do not add additional words or phrases to the logo.

DESIGN ELEMENTS
CLEAR SPACE
Clear space around the logo allows it to “breathe”, letting it make the
maximum impact and preventing other text or images from interfering with it.
The logo should have a clear space of 10mm around all sides of the logo
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DESIGN ELEMENTS
CORPORATE TYPEFACES AND COLOURS
HEADLINE TYPE: Motoroil 1937

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
BODY COPY: Centuary Gothic regular
“At vero eos et accusamus et iusto odio dignissimos ducimus
qui blanditiis praesentium voluptatum deleniti atque corrupti
quos dolores et quas molestias excepturi sint occaecati
cupiditate non provident, similique sunt in culpa qui officia
deserunt mollitia animi, id est laborum et dolorum fuga.

PANTONE 5255 C
C-85 M-69 Y-60 K-73
R-13 G-28 B-35

PANTONE 7473 C
C-84 M-41 Y-33 K-6
R-38 G-120 B-144

CORPORATE IDENTITY
BUSINESS CARDS
50mm high x 90mm wide

JUSTINE MCARTHY
MANAGER
A: Geelbek Rd, Kleinbaai, South Africa
T: +27 (0)849688470 | +27 (0) 837468985
E: volunteerforsharks@gmail.com
W: www.volunteerforsharks.com

CORPORATE IDENTITY
LETTERHEAD
287mm high x 210mm wide

2 March 2016
To whom it may concern
Letter of Authorization
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum
Regards
________________________________
Justine Mcarthy

A: Geelbek Rd, Kleinbaai, South Africa | T: +27 (0)849688470 | +27 (0) 837468985
E: volunteerforsharks@gmail.com | W: www.volunteerforsharks.com

CORPORATE IDENTITY
EMAIL SIGNATURE
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CORPORATE IDENTITY
SIGNAGE MOCKUP

www.tait-modern.co.za
THANK YOU

